" Year CD
FOURTH SEMESTER
THEORY SUBJECTS
PAPER | HISTORY OF ART & AESTHETICS~90(Exbmf)+4O(IntemaJ), Passingw/oheach)
Common for al Streams of Fourth Semester
PAPER; . ADVERSTISING PROFESSION AND PRACTICE GO(EXten-‘a;)\‘*lO(fnﬁEmaj), Pass;ng~40°/ofn36ch)
The Syllabys jg divideq into Five (5) units Carrying 5 total of 60 Mmarks, for g duration of 3 hours.
assing Marks in theory is 409 -Baseq on this Pattern, the Question Papers shay be ag follows:
Group A- Cornpuisory(objectfve type) — Five Questiong
(one Questr‘ons from eac it) of two rks eg 5x2= 1p Marks
Group =Si questions( wer typ ) -On Question
from €ach unijt €ach qu Stion of 5 S, four to € answereq Sx4 =g Marksg
foup C —1h, Questiong (E ay type)-on fro ach unijt €ach
Questions of 15 - to be answereqy 15x2 = 39 Marks
Total gp Mmarks
Unit 1.. AdvartisingT:
a) Jntroductton advertigin
ntroduct;
Unit 2.. Lay,

a) Understandi

Ng Layoyt
) Types of Layoyt
Unit 3.. Types of Adverir'sr‘ng:
a) Advertisingt Consume vertising to Busmess and Professnon
b) on duct A Vertigj
Unit 4;. Advertising Ag ncy:
a) Working and functroning dvem'smg Agency
b) wo of artist in dvertisin Professjon
Unit 5.. Print Media
a) News Paper a5 an adverﬁsing Medium
) Advantag an fsadvantages
dvert:smg




3rd YEAR

SIXTH SEMESTER @
THEORY SUBJECTS

PAPER I: - HISTORY OF ART & AESTHETICS-GO(ExtemIMO(inteml), Passing40% in each)
Common for all streams of Sixth Semester

PAPERI: ADVERTISING PROFESSION & PRACTICE-60(Extemnaly+40{Intemal), Passing-40% in each)

The syllabus is divided into Five (5) units carrying a total of 60 marks, for a duration of 3 hours.
Passing marks in theory is 40% .Based on this pattern, the question papers shall be as follows:

Group A - Gompulsory(objective type) —Five questions

(one Questions from each unit) of two marks each 5x2= 10 marks
Group B -Six questions(Short answer type) -One question

from each unit — each question of 5 marks, four to be answered 5x4 =20 marks
Group C —Three questions (Essay type)-one from each unit,each

questions of 15 marks — two to be answered 15x2 = 30 marks

Total 60 marks

Unit 1:- |dentity design:
a) Understanding Logo, Symbol, Logotype, Trademark
b) Corporate identity design and its uses.

Unit 2:- Electronic Media 1:

a) Types of electronic media
b) Introduction to Television commercials

Unit 3:- Electronic Media 1:
a) Internetasan advertising medium
b) Advantages and disadvantages of various electronic media

Unit 4:- Marketing:
a) Whatis Marketing, 4p’s of Marketing
b) Types of Marketing communication

Unit 5:- Advertising Campaign
a) Campaign planning -decisions and basic principles of campaign
b) Campaign Planning- Objectives & appeal .Factors influencing the planning

of an advertising campaign. planning. Importance of unity and continuity




4th YEAR
EIGHTH SEMESTER
THEORY SUBJECTS

PAPER-|: HISTORY OF ART & AESTHETICS-60(Extemal)+40(intermal), Passing-40% in each)
Common for all streams of eighth Semester

PAPERIl:  ADVERTISING PROFESSION & PRACTICE-60(Extemal}+4X(intemal), Passing-40% in each)

The syllabus is divided into Five (5) units carrying a total of 60 marks, for a duration of 3 hours.
Passing marks in theory is 40% .Based on this pattern, the question papers shall be as follows:
Group A — Compulsory(objective type) — Five questions

(one Questions from each unit) of two marks each 5x2= 10 marks
Group B -Six questions(Short answer type) -One question

from each unit — each question of 5 marks, four to be answered 5x4 =20 marks
Group C -Three questions (Essay type)-one from each unit,each

questions of 15 marks — two to be answered 15x2 = 30 marks

Total 60 marks

Unit 1:- Sales promotion:

a) Types of sales promotion

b) Introduction to Point of purchase advertising.
Unit 2:- Advertising and Marketing 1:

a) Introduction to Motivation research

b) Market segmentation, Market research
Unit 3:--Advertising and Marketing 2:

a) Importance of Marketing

b) Introduction to consumer behavior
Unit 4:- Advertising and Society1:

a) Legal aspects of Indian advertising

b) Ethical aspects of advertising
Unit 5:- Advertising and Society2:

a) Social aspects of advertising

b) Economical aspects of advertising




